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F HRD Institute, Hyderabad

Introduction to Concepis of Consumerism

What is Consumer Fducation (CE) all about?

We can say that consumer education aims to change behaviour, It is the pre
which people are taught how to buy, use and dispose of, somelimes scarce, good
services to fulfill their needs. Other definitions include objectives as well, such B#
defimtion formulated in the Classification of Concepts in Consumer Education (1984):

Consumer Education s the process of gaining the knowledge and skills in menaging f'.,
consumer resources and taking actiony to influence the factors which affect consumer decisions.

The goals of CE can be stated as follows:

* Develop skills to make informed decisions in the purchase of goods and servmin
the light of personal values, maximum utilization of resources, available alternatives,
ecological considerations and changing economic conditions;

* Become knowledgeable about the law, nghts and methods of redressal, in order to ~—:n—-
participate effectively and self-confidently in the marketplace and take appropriate

action to seek consumer redress; and
* Develop an understanding of the citizen's role in the economic, social and ]
Eﬂm Eyslf.tms and how to influence those systems to make them responsive to - %

The mmf consumer education at school are to develop independent, discriminating
and M 1 1. [t is to equip the pupil with knowledge and insight into the conditions
isumer in a complex, multi-faceted society by pmwdlng basic knowledge in wﬁ:h
ner legislation, personal finances, economics, advertising and persuasion,
._‘mgiabgj resources, housing, clothing, price and quality, diet and
g ontrik _-tumahngpupihmreﬂfthe influences they are exposed to
plicart S

wll
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Dr.MCR HRD Institute, FYE

3. Develop skills to act as informed and respm_mhlf: w o
letter of complaint, the ability to spot sales gimmic and to use
knowledgeably.

he an informed consumer. If pupﬁs i
d skills necessary but if they think

Help students feel 1t is important to
given the knowledge, understanding an
importance, we have failed.

leach students to act as informed, educated and responsible consumers.

LN

Education is concerned directly with people.'&ﬁ;l_-ﬂ
~onsumer Education and many other school

This philosophy means that Consumer
that is often the main difference between (

subjects.

What these responsibilities mean when one buys a product can be illustrated by taking,
for instance, a simple product like a chocolate bar or an ice cream cONE. Beside the question
whether it tastes good or not, there are several other angles to consider when making a real
study of consumer aspects. Going beyond the “needs and wants” aspects, a consumer can
take the health. environmental, safety, and economic, legal and social angles of a product into
account. The consumer will usually look first from his or her own point of view as an
individual consumer, and can also keep the interest of the community at large in mind.

The illustration shows six different angles which an informed consumer may consider when
he or she looks at any product analytically and critically. Here are some examples of
yuestions connected to each angle:

1. Health point of view: Is it nutritious (individual), is it hygieni

e ), 18 it hygienically prepared
2. Environmental point of view: Does it cause litter probl indivi

resources for the packaging (community)? TR adividual), doe el
3. Safety point of view: Are the ingredi indivi

: gredients safe i i

guaranteed (workers)? (individual), is safety in productig
4. Ecunomm point of view: Can | afford it
: distributed (community)?
- Legal point of view: Is it labeled (indivi Se it n

(individual), is it being dumped in other count

(individual), how and where is the prodi
(community)?

39 tjm_ (community)? SINg true and real (mdwidua]), does it im




Consumer Education (CE) provides students with practical and useful
schoolwork into the fabric of everyday life.

1ot
Consumer Education offers the chance to help children explore their roles with
consumets and workers, 1o be active and responsible members of society.
CE also helps people to understand the relationship between those who
those who buy and use el
Compared with the past, youngsters have a lot of money to spend. ﬂhﬂm
influence on family purchases. Marketers have recognized that the young ¢l
client for the rest of his life. Dair.
CE can be one tool that helps young people stand up to marketing Pm*“
important. NI
Over the past few years, the technological changes have been unprecedented. New e
(“electronic commerce”) are developing fast and the Internet has taken an important °
consumers” lives. Also the possibilities to pay electronically have to a l.ﬁl'Ee-:w;.
in cash. This means that financial management has to be learned at an L&
“plastic™ also works when funds run out, making it much Eﬂ?iﬂl.’ to get into deht.
marketing bombardment and new technology are only three important reasons Why i
consumer needs training and information. |

THE INTEREST OF SOCIETY AS A WHOLE

£ o
ed consumers are essential to economic development. By exercising a &@W e
::'ut::;::dgc of the facts, the consumer will be able 1o make the best use 'af‘hw: rﬁmﬁg 'ﬂ
time. knowledge and ability. He will thereby contribute to the proper functioning m conomy
and stimulate effective and fair competition, and he will thereby cqntnbutn o mnl: al ¢ g i
development. The educated consumers can make the work of gnvm ﬂﬁi&r i .‘-.-,;.'
Education can help consumers act in a more enlightened and &r!ucai mﬂnmnm which 1&;&5 ght make it
possible in certain cases to avoid having to resort to legislative ;emﬂm by
legislation and regulations that do exist will be strengthened as consumers become educated

and learn to demand their rights. | | T

above-mentioned responsibilities of the consumer such as m;{ —
* the micro- and macro-systems should be reflected in individual decision maxin
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HOW TO INTRODUCE CONSUMER EDUCATION INTO SCHOOLS

Understanding the existing system
ced into schools is to be aware of the exi

The first step for consumer education to be introdu
education and the way the overall ed

situation that means both the subject of consumer
ystem functions. A § W “the education system is essential 10 be able 10

see whether any guidelines
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% Who are the key persons involved in curriculum dﬂve[ﬂpfli':’“t? ¢ Eidas :
9 Wholis ['[15]'\.;'||1_-;]'|1]k' for curriculum dcvelﬂpmﬂﬂl in the M][‘llﬁh"}’ o 4 uﬁ S
1(). Have consumer uri_ntnix.:itim‘lr-‘. or educators submitted a memorangum O 10t
schools? : i e
% . : - L erent a
11. Do education officials genecrally adopt a positive, negalive or indi

consumer education?

+ " e - * I?
12. Are decisions made on a national level or 1s the education S}"Stt?m dECEI‘kl!‘E![Zﬁﬂ.t
13, What efforts are being made by government or state education departments to

introduce

consumer education into schools? P ek,
14, Is there any provision for the training of consumer educators through workshops, seminars
or conferences?

1 5. Which are the key institutions or people with regard to finances? . :

16. Is CE included in the curriculum of Teacher Training Colleges or other institutions of higher
education?

17. How is CE incorporated in neighboring countries?

18. Are there recommendations of international institutions that can help promote CE?

Formulating a plan

Once there is a clear understanding of the education system, you need to think strategically
about achieving your goal. The following suggestions may prove useful.

I. Formulate objectives for the short term and the long term which are both realistic and

optimistic.

Develop a rough plan of the kind of activities you feel are most important.

Check this first plan against the resources available within your organization.

Check whether other funds can be raised. Will these funds also be available in the future?

Decide on the way you want to work. The more people who participate directly in decision-

making, the higher the level of commitment to the decisions made.

Timing is very important as school schedules are fixed far in advance.

The beginning of the academic year, when schools are not busy with examinations, might be

suitable for starting discussions.

Enquire if allies are prepared 1o encourage your activities,

9. Think of how you want to evaluate your efforts. An evaluation is possible only when it has
been planned well in advance.

"--Jp‘- LN Ja lud b

e

Implementation of the plan

After formulating an overall plan, specific activities should be developed in detail. In this

section, the major activities are divided into four ki hl it A - ;
where necessary, ur kinds of activities and examples are given
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itical awarencss

Create cr
wareness on the part of st

ideas on how 1o mtmd
Il ask their teacher:

of CE can create critical a
then be followed up by
sparked, they may we

importance

These activities can
<" interest has been

Activities that highlight the

teachers and policy makers.
CE into the schools. Once the student

to start a consumer club or similar activity.

Action idcas
| Hold short courses, seminars or workshops for teachers to show how CE can be integre :

into the existing syllabus.
2 Mount displays or exhibits on consumer topics both in and out of the schools to give a ck

idea of what CE is about.
3. Speak at education meetings and forums, especially those where pullcymakw

rcpresen!ﬂi
4 Give talks for students or for parent-teacher associations.
g. Organize competitions between schools.
. Tanm ::zmnh aﬂz?ﬂﬂmmwmm and regular newsletters. 4
m W ﬁfwhﬁﬂﬂ?m B o ﬂmteae}wmm_m
ma.;unw pmbhm For W'tﬂ' to interest pﬂtﬂﬂiﬂﬂ ﬂf




Consumer Basics

A. Who is a consumer?

I'he ancient man moved from place to place to hunt for food. He ate whatever he L‘l}uldﬁlﬁ\

fruit, nuts, berries, sweet root and flesh of animals. He made use ﬁI"WﬂG'El and dry iﬂawsm : H&'
to make fire to keep him warm and also to tenderize meat he hunted. _1 oday man has evolved k.
seasoned producer and consumer of a large variety of goods and services. Al present SOme people
produce the goods and provide services required by others in cxchangﬂ_ for money 1n a weﬂ
developed market system, Thus the concept of consumer, who may be described as a person buying

a product or obtaining services from the market for his own use or consumption, has come nto

exisience

\ consumer is defined as a person who buys goods and services and makes use of public utilities as
well as natural resources like air and water. It is most basic since it refers to those who use goods
and services for the satisfaction of their personal wants,

‘ccording to the Consumer Protection Act, 1986, a “consumer™ means any person who buys goods
r services for a consideration that has been paid or, promised, or partly paid and partly promised or
under any system of different payment. and includes any user of such goods other than the person
who buys such goods for consideration.

According to the new amendment made in the Act in 1993, it does not include buyers who purchase
goods for manufacturing purpose or for resale. But, if a widow who buys a sewing machine or
small cottage industrialist who buys equipment’s for the purpose of earning a living are consumers.

B Different market outlets.

| Whaolesale outlet: Goods are sold in large quantities .The minimum buying quantities from such
outlets are dozens, hundreds, 50-100 kilograms, and quintals. Wholesaler usually buys directly from
farms or manufacturer,

2. Reall stores: Retailers usually purchase a variety of goods from wholesalers and get their margin
of profit after selling them to the consumers. The price paid per unit of the goods is higher than at
wholesale outlet. The advantage to the consumer is that he can buy in small quantity as per his
requirement.

3. Co-operative: It is a retail outlet owned and run by consumers® for consumers’. A group of
consumers a registered society that runs the store often known as a consumer m—awaﬂm |
4. State Emporia: Other than the co-operative are state emporia which offer the product ranges from
the state varying from furnishing, household items, cloths, jewellery, craft and decorative items.
Ihcdpruducl sold here is of high quality and reasonably priced. There is no possibility ﬁ-&@m
eoods being sold here since the state takes the ibili rOcRring al sl
gouds, responsibility of procuring ‘ﬂﬁ s AL
5'FSPEEI-31“}’ store: A store usually stocks a particular line of product such as health foods-drt
:“gzﬁd? garment, crockery, gardening equipments, sports, footwear.

o o nence store: This store opens for long hours. the products heine lrmitad
Hse items. Such stotes are found Inmm?an i mm Wm

e
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| not a form ol selling, which visibly exists,
in the markets, through ho
Il quantities. Fxamples are cing
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RBlack marketing: Rlack marke
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tickets, food dunng calamiues.
(" Difference between Needs, Wants and Demand.

Needs: Need is the state of fell deprivation of some basic satisfaction. People require food, cl
required and shelter. Other than these belonging needs, self-esteem needs and a few other things
required for survival These needs exist in the very texture of human biology and the hum
condition. Example: (roti, kapda aur makan) one will feel satisfied only when he/she gets

desired type of need fulfilment.

Wants: Wants are desires for specific satisfaction of deeper needs. Human wants are contin
shaped aEmi reshaped by social forces and institutions such as religion, school, families and busin
corporations.

Demand: Demands are wants for specific roducts tha ‘s
willingness to buy them. P { are backed up by an ability and

Companies must therefore measure not onl
: y how many people want thei
importantly, how many would actually be willing and able to buy it. EEL Dok e

Producer _ Producer ] Producer Producer
Retailer Wholesaler Agent- broker
Reta | |
ler Wholesaler
Retailer_|

- | Sorsiamer | | consumer i




i;. iil.'ow goods sell and are brought into demand? .; -

Human being is bundle of desires and therefore there is no limit 1o his :
natural and some are created by environment, fashion, and customs and U

create demand of products in market.
Types of wants: iy
Ihese wants are food, shelter, clothing, family and social i

o Psychological wants:
commumly activities.

Custom-made wants: The custom of the society or community to which one belongs

™
influences wants. Customs are the most important force I_hal mf'fuenc:s your wmht;ﬁm;
smoking after dinner; piving sweets in festival of Diwali; wearing of chaniya ¢ .
navratri. |

e Conspicuous consumption: It is consumption of goods and services on grand scale for the l

purpose of showing off rather than for providing utility. Dowry, different types of food
counters in wedding (Chinese, panipuri, Punjabi, Jain etc.)

+ Fashion made wants: Fashion is defined as prevailing style in consumption. The people who
do not follow fashion are also considered outcast. Producer and advertiser spread few
fashions but it is up to customers to accept or reject. (Baggy pants, bellbottom pants)

* Imitative consumption: The imitative consumption is common to all age groups. The
tendency is that people want to equal or excel others in consumption.( House wife buys any
product to equal or excel her neighbor) :

* Producer made wants: These wants develop through advertisements. It L3 ik
about availability of goods, price, new products and new uses for old I'__ __'F: '._i “.. o
tooth brush, soap, washing powder, etc.) '

F How prices of goods are established?

Price is determined by a number of factors such as government p: ™
delivery system, quality, market location, overhead expense of the seller ar
provided. : Fhpaiate s

Government policy: Government decides a particular rate in the mar ket

from farmers so that farmers can earn margin for their upliftiment,

A

Hlustration: Assume that sugare . )
_ garcane is purchased from farme
sells it to manufacturer (@ Rs 4/-per kg, Manufacturer o
processed sugar and sells it to o &mkw'mmm.? pori
foreign marker wieh heavy margin and earns foreip,

packing and selis on 4 heavy margin to 1
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¢ conditions, creating.
Shortage: Sometimes F h im.[[ wnr'kcrﬁ' strike, or &

(hanges 1n lH‘-]II.'IP'I!'||1_-|:'|1,I] il'l”l.|”|.|'||'||,.; such . : .
| ymmaodities (her examples are riots, wa

ate local shortage of cf
Jes. [ruits shoot up |

]'lrrn.mll.'nh..'il weathe

fs 4 Irad

a crop lmls due to un

shortage
blocking roads, can flso cre
on lllustration: prices of milk, vegetal
reparding what he should hL'Ipaymg for _‘
Ihe reason may be illiteracy. that is he is unable O &
monopoly situation exists, whereby a selli
goods are sold at fixed prie

Ignorance. The ignorance of the consumer,
nroduct, leads to his explotation
maximum rctail [‘I'I'Cc on the I"‘i'l‘dllu.‘li_ or where a
charge at will. Even in the same market there are few stores where

d lower than quality items by
details by which quality'e

Quality More often adulterated substandard products are price
J‘n n..-1 always be the case. For packaged goods the label indicates
L l_..'L‘-:."'

Delivery sy on IR ; :
AR i?:h"‘:"ﬁm" Prices of goods vary according to the manner in which foods and other pre
% .~.r_-‘-J- sl aiL E'lLITIdI.h‘SEﬂd through mobile carts or vans, the prices are lower than if the

i r-conditioned store where their overhead costs are greater.

Wkl l'-“-d["-'-l"i “hlle H]ldd]ﬂ IHL(]mE b!('ups IeSldE U 1

MRF or Maximum Retail Price i i

_ 3 ice 1s a price decided : |

f: ;: i}" pro docis i doamemeile = imtzﬂet:e manufacturer on which person wishes

se x. and local sales tax, value added tax (V.A.T), octroi ufEﬂTm St dutieg
¢ . Ireight, ins 1

of channel of distributi sfi
e ution and if imported then other levies. Note: one m“‘mm. ﬁ:fpmdm
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ales stimulation and gimmicks, Sales stimulation

Every businessman
wants 1o inc
fo rease lh
Yo g e e o g e el
unch box, pencil bo mmp:ocardmd Vi priae® i
pouch etc. of Pt
II]];T:!&H also exchange offers: [ike : offered free with Beods
“win?erasluafe{ti:umd price, Yﬂ:t ﬁymhm of existi
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increase f their goods. These incentives may be in the form of free sample:
the sale of their g hese measures normally maﬁ

ions, shows tests ete, Allt
coupons, demonstrations, shows, con ‘ . :
10 buy more and, thus, 11 InCreases sales of the product. This apprugch of selling
les stimulation adopts short term, non-recurring methods to boost

“gales stimulation™. Sa
different ways. These oflers
festivals, end of the seasons, year ending
found in the market

are not available to the customers throughout the year.
and on some other occasions these schemes are gene

activities other than advertising and personal selling that

Thus. sales stimulation consists of all
help to increase sales of a particulat commodity.

Tools of Sales Stimulation:

To increase the sale of any product, manufactures or producers adopt different measures like free
sample. gift, bonus, and many more. These are known as tools or technigues or methods of sales
stimulation. Let us know more about some of the commonly used tools of sales stimulation.

ave received free samples of shampoo, washing powder, coffee powder,
Sometimes the shopkeeper even without
free samples. These are distributed to
new customers. Some businessmen

Free samples: You might h
etc.. while purchasing various items from the market.
purchasing any item from his shop also distributes these
attract consumers. to try out a new product and, thereby, create
distribute samples among selected persons in order 10 popularize the product.

Example, in IhF case of medicine, free samples are distributed among physicians in the case of
textbooks. specimen copies are distributed among teachers.

Premium or Bonus offer: A milk shaker along with Nescafe, mug with Bourn Vita, toothbrush
with 500 grams of toothpaste, 30% extra in a pack of one kg are the examples of premium or bonus
civen free with the purchase of a product. They are effective in inducing consumers to buy a
particular product. This is also useful for encouraging and rewarding existing customers.

Exchange schemes: It refers to offering exchange old pro . Gkt e b ELa

i : ge of an old product with a new product at price

less than the original price of the product. This is useful for drawing atte mﬁ price

:{I];‘irg;cment_ ‘Bring your old mixer—cum-juicer and cxnhmg: it for a m ELE I-',__ tla-. m
5500° or “exchange your black and white television with a col TR ”_..lj.J.--.m. ! l.',;b?._. '

-;'xﬂmplcg.,' Uf Exchange Sﬂhem:_ our t‘Eiﬁiﬂlm EI"E Ve .:',f.'..-.._ i

Price-off offer: Under this offer, products are sold at a price lower than the original

oft on purchase of lifeboy soap, Rs. 15 off on a pack of 250 grams

i::l Cf{;nler’ ctc. are some of the common schemes. This type of sche
off-season and sometimes while i SCNEMES. s lype ol scheme 1S
ile introducing a new product in the mar

Coupons: sometimes oy S S
advertisement Pl'intﬂé W mm' o biviglt v
presented to the retailer while buying the produ "':..:",H
discount. For example, you mﬁy&m
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known example of Fa :

Fairs and Exhilmtions Fairs and exhibitions méy
level to introduce new products, dem
ess of the products, Goods are displ
discount. ‘International Trade Fair
November every year, is a well

internatonal
features and uscluln
conducted at a reasonable
which is held from 14th to 27th
Exhibitions as a tool of sales stimulation
¢ products trading stamps are distributed among.
The customers are required to collect th
rder to avail of some benefits.

llect the stamps of required value.

Trading stamps: In case of some specifi
customers according to the value of their purchase.
stamps of sufficient value within a particular period in 0
induces customers to buy that product more frequently to €0
: ce the customer 1o buy a particular product ‘scratch
:achré; tzra:; nzgred. Under this scheme a customer scratch as a spﬂciﬁc marked L

product and gets the benefit according 1o the message written there. In

CUsStOmers = i
R r;cs 1:':3\ ﬁcft'f some item free as mentioned on the marked area or may avail of price
sit different places on special tour arranged by the manufacturers el

Scratch and win offer: To induce

Monev Back offer: Under thi

yt 3 - heme custo . ; o

Il be return  SENN = mers are given assurance 1 vk i

:;ang the ms’jﬂ:;;’“‘?’ if they are not satisfied after using the mﬂu;t f“ﬂ, Of the pr
ng new products in the market. For example adv o is par

;Th::m It invites the consumer to purchase and R
y the product. Example: Trial of cc _E_ﬂ Wihﬂmﬂdtw!ﬂg_gg iﬂﬁf -'f!..'_.'.ﬂ-f R
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Advertisements are everywhere. Never a day passes without m
imposed on human activity. It is a part of our daily life as sleeping, eating, W
word “Advertisement” is derived from the Latin word “ad verter” wlum _
towards. Advertising is generally viewed as a process, which encourages const
series of steps that may ultimately result in sale. According to Kotler AL e en
form of non-personal presentation and promotion of ideas, goods or services by an id

sponsor”™.

B. Objectives of advertisement

1. To capture attention;

2. To secure interest; o
3. To create desire;

4. To encourage action; : |
5. To create awareness at the industry, corporate and brand level; . g , o
6. To inform, educate and entertain; Lo A W i

Ty

7. To reinforce, maintain, remind and alter E;I_! tions and at i

8. To create favorable images; BRI :
e . aiat ol -
9. To manipulate and convince; - .T'-r-‘ Ll h

T s v

- T Fl
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This is an example Of ¥

is useful In V€
demand ©!
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advertising: It
to build primary
lues. F.g. Yogurt has

Informative
objective 15
nutritional va
nutritional value
It bhecomes important in the competitt
attempts 10 persuade consumers U
brands of health drinks. S
hich makes an explicit
Tide and Surf Excel

advertisement:
For example, Complan
and growth than other
advertising, W
I Ariel,

Convincing
particular brand
better  nutrition
advertisements use comparative
attributes of two or more hrands.
advertisements.

useful with mature products. Colg

purchase Colgate. e

nt purchasers that they have

Reinforcement advertising: It seeks to assure curre
right choice. Example: Commercial of Ariel washing powders is often show

expressing satisfaction from the performance of Ariel

Reminder advertising: It is more
advertisement in magazine is the reminder to

E}n;:;zl{mer advertising: The campaign is directed at the end user i.e. ¢
s in newspapers and magazines. [t uses headlines illustrati otc §
enue 1o newspapers and magazines. T miw
mwﬂumg: This is directed at wholesaler, distriby
| channel members to stock and roscll e Biied
Channel members are also given incentives f{}rthesﬂnﬂ I

gm for image building: Sometimes sy
company. This is done by mghhghmﬂw b
company keeps in mind the factors of pollution and saf

Direct response advertising: The con

phone or letter eyl
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: pxample The ndvm'tiaer uses di
video, radlu. and other types of media, through

It puls consumer in positive mood. It

¥

. Humor appeal:
cctive in certain muatmnﬁ )

amusement and pleasure and is eff
Venus (water cooler); even your wi fe would love it

. Emotional appeals:

Anger- feeling of Hostility and hatred
Policy Heroism: Health related Product.

“We will do

d Fear: It can be for safe future e.g. L.LC

Fantasy: Skypak carrier built fantasy around the product service.

delivery wherever on earth”

Mood: A woman expresses herself in many ways and Vimal is one of them.
Mediate: Exam ka bhut HORLICKS

g Miracles: Rup amrit gora banaye

3. Advertisements deliver messages that focus on childre order
mothers. such as the role of a product to promote h&dﬂlﬂ children. .
“Life boy- Bath before going to play ground”. “Pepso _ '
“Boost is the secret of my energy”™ Amir Khan —"Thand:

4. Adverusements that use negative comments mtm
of rumors that are untrue, though that may
negated because of the word of mouth
llustration: Asian Sky Shop Sauna belt

5. Advertisements may stimulate o)
between two or more people
Hlustration: Coca Cola Ads.A
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<ol do not recoil, always

LIC “Apke sath bhi apke haad bhi”

Hutch “You and me in this heautiful world”
Magi tomato ketchup “It’s Different”

; Non-Rational argumentation: Ads may have non-rational

B i s > - .
Provocative pictures are often used to exploit consumers.

8. Pr_ﬁpagam:lns: This is an open, organized, goal directed method of
f;:‘umin of pe{}!:i[t in a particular direction. The messages asﬁerl B
right™. A classic example is that of soap made of gangajal T

9. Imperative influence: Thi

: This makes peopl 2
. _ ple react to order given by ac

;::T“E a sentence or fill in the blanks to invoke a sense ?Vﬂﬂ i/ s
Q ' G o - =
v crdern ts:i win the awards consumers go and buy the ol corap i
rrect answer even though they may not need the b
me

10.  Hidden influen
[ Thﬂse ad ¥
effort to vertisements ¢ e,
brnchm:m the natural skepticism faced by ::‘Eﬂl thmnmim <
which are mistaken for journal or periodical lﬂg, it
8

1. Rhetoric:
This is a most effective method of ¢

to create an aura of the senders presti
vmummﬂhndsmmm #E@m

si
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E. The Rules and Regy
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Young Persons (Harmiful Publications Act), 19
2ful’ to children in India. “Harmiul publications’ @
told portraying criminal
n such a way !
fall, whether by ncitin

56 regulates publis
re defined as *books;
offences, acts of vic
hat the publication as @ Whole &
¢ or encouraging the &

ets ... wherein stories are
 eidents of repulsive or horrible nalure, 1

forrupt o child into whose hands it might
smmit offences or acts of violence or cruelty of in any other manner.” N
. : sale, hire,
¢ Young Persons (Harmful Publications Act), 1956 details penalties for the *
duction or possession of harmful

Bistribution, public  exhibition, circulation, printing, pro 1.8 By .
by up to sixmnthsunmmmﬁ,.

ublications. Advertising a *harmful publication” 15 punishable -
8i1h or without a fine. The court can also order destruction of the offending puhhﬂatmﬂ-

aktiman

woversy in India for several p:

he children's television series Shaktiman has been a causc of con
wears Children across the country have attempted to emulate their hero, Shaktiman, with tragic
sences. Since 1998 there have been several accidents and fatalities as children have risked

m, or that they can assume his powers.
.ave been several court cases 10 Slop broadcast of the programme but as litigation in India
fien 1akes place over several years, most of the cases are still pending. However, the legal process
resulted in a caution notice being displayed at the beginning of the programme, ai _
Shaktiman is a fictional character and his actions should
to have solved the problem. ’

Onseq

eir lives believing that Shaktiman will save the

here l
has

children and parents, highlighting that
be imitated. Unfortunately, the law does not seem

Advertisements

There are no specific guidelines about acceptable advel i

However, if there is a complaint about an ad it may
Advertising Standards Coungil. For example, an &
it featured six children at the top of their class

SUCCESS.
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WPMISRASInG items they may not otherwise pester power, bec
1y. Marketing to children is all about creating  powerful force it ¢ v
cording to the 2001 marketing industry book Kidfluence, pestering or nagging cai
ato two categories— "persistence” and “importance.” Persistence nagging (a plea, th

ver and over again) is not as effective as the more sophisticated “importance nage ing.” "
ethod appeals to parents” desire to provide the best for their children, and plays on any

mayv have about not having enough time for their kids.

The psychology and marketing

o effectively market to children, advertisers need 1o know what makes kids tick. With the help of 5
¢ll-paid researchers and psychologists, advertisers now have access 1o an in-depth knowledge el
about children’s developmental, emotional and social needs at different ages. Using research that t

Banalyzes children's behavior, fantasy lives, artwork, even their dreams, companies are able to craft

Example: Marketers target students on

lsophisticated marketing strategies to reach young people. '
clly shopping by offers of a crystal pendent to perform well in exam. specially children appeanng -

por 10th and 12th board examinations.

Building brand name loyalty

Marketers plant the seeds of brand recognition in very young children, in ﬂ!mm e |
will grow into lifetime relationships.Brand loyalties can be established as early as age tw
the time children head off to school most can recognize hundreds of brand logos. i, s

"l T
ng companies have been cultivating brand

While fast food, toy and clothi
s such as banks and automakers are

vears, adult-oriented businesse

Buzz or street marketing

The challenge for marketers is to cut through the intense advertising ¢
\Many companies are using “buzz marketing”™—a new twist on the
method. The idea is to find the coolest kids in a community and ha
in order to create a buzz around it, Buzz, or “street marm
company to successfully connect with the savvy and elusive tee
give their products “cool” status. g
FExample: Marketers use strategies like sunsilk gang of girls. |
big malls where dancers are arranged to lure consumers wit
consumers are called to a counter, asked few ;

Commercialization in education 1228 e
School used to be a place where children were pro

messages that permeated their ‘but not anymo

to allow corporation’s access 1o m h

educational materials. BN e 1 e o
- . P F ‘r!‘_ e '—_.j_ -.L: : ",



Good Buymanship . .
o0 know

sles of

enditure ce 1118 impurtantt

¢ spent

A Planning €xXp

Time. energy and money ar
I What to buy

When 1o buy
Where to bud
How much to buy
3 What price 1oy
What 1o Buy

in buying, hen

TR

N

k- ; irements
Planning what to buy requires consideration of the resources, knowing your requir

preparing a shopping list
Consumer must determine what he needs, such as fruits, vegetables, cereals, medicines, 1€
sports-goads, footwear etc. )

Decide on the quantity that suffice and prepare the order priority.

Go 10 relevant store and ask for what you need.

Evaluate the product suggested by the seller by looking for brand name,
etc. Compare with what you had in mind.

Buy perishable foods like fruits and vegetables only if they are seasonal, because they
flavor, nutrition, colour and taste.

Buving stationary like copies or notebooks made of recycled paper serves the purpose
work has to be done especially.

Non-perishable items should be bought in quantities required for a certain period, a wi
or 2 month. ;
Buyer should make sure that certification marks are genuine and learn to

buying.

price and quality,

Buyer should always reject wrong price stickers to hide the MRP printed on the packa



40 CANFILE A COMPLAINT»

A Consumer; or

Any registered \’uluntnry Consumer Organization; o
y OT

| he Central or State Government: .
. W

(e or more consumers on behalf of numerous consumers who are having the same TRETRE
|13 A CONSUMER?

. rerson who buys any goods, hires
qsed or partly paid and partly
- the definition of consumer.

a : : id or
any service for a consideration which has been pa
sed, or under any system of deferred payment. comes

L w
. Oy

o
]
L -

oon will not be within the d on of consumer if he purchases goods fu:iv;Iulmmﬂfﬂl;;
wurpase or for resale. Howm ises goods for the purpose of earning his 11 ithood
L eans of scifcmplnymen%‘%'.

-

The trader has charge
r the time bclﬂg = .

The goods hazar

The
HERE A COMPLA

the cost of goods

U]} m -':: ::; E

2
o




e the | lon

¢ Honble State Consumer Disputes Redressal Commission at
ISS100 &
s of t‘t"II‘I'I["IlEinﬂﬂl: |
|l Name:
omplete Address:
lage, Tehsil, City and State:

wrs of the Opposite party:
arty No. 1 .

same of dealer/sh
nplete Address:

c1ails of goods/service:
ltem of goods with
Date when goods p NeC i :

1) Amount pa]dﬂ lach ( ¢ 1o Piesgf bill/voucher/receipt etc.)

. nether the complaint |
' Loss or damage as nal e ,adoptulbyﬂwtﬁdﬂ'

1) One or more

v) Excess price €
the time be
go&ds 1 i R 4 ters . M b el

|| the complaint :d by the trader, such as
P'lease indicate ure AT e made:
Stz
Spons
:: ¢

-
H
ST~

LE L

- Dispara
- the Eﬂmp]yﬁﬂ'
' [{ the complainty

If the ¢o mplaint.
! Any other de a
deficiency.
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L. send the matter 10 (he Banking Ombudsman for fresh dispﬂﬂi“
‘i’mﬁnﬂﬂs as the appellate authority may consider necessary or proper; or

iv. modify the award and
modified award: or

V. pass any other order as it may deem fit.

pass such directions as may be necessary to give
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