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PRIMAX  
International 

Journal of 
Commerce 

and 
Managemen
t Research  

Special Issue  

August 2020 Print ISSN : 2321-
3604 

Online ISSN: 
2321-3612 
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Managing NPAs of Banks in India – 

A study with special reference to Agricultural Sector: 2004 to 2019 

Gangishetti Srinivas, Asst.Prof of Commerce, Government Degree College, 

Narsampet, Warangal Dist. T.S. – India. 

 

Abstract 

 

India is accumulating assets by ensuring higher rate of growth in all sectors of the 

economy. There are, however,definite differentials with reference to agriculture, 

manufacturing and services sector. The differential in each of these sectors have 

led to higher NPAs in spite of technological penetration. The agricultural sector 

lendinghas acquired higher NPAs, rate of growth in physical terms and higher  

NPAs in spite of technological adoption by banks. One of the causes of higher NPA 

in agricultural sector is instability in providing assured prices for agricultural 

produce / products at the market place. The question arises whether NPAs are 

increasing because of less or more returns on investment or because of non-market 

forces operating in the economy. Managing NPAs in agricultural sector amounts to 

managing assets and returns leading to remittance of loans on time and availing 

further facility to ensure smooth returns. How far the banks have enabled to 



 
 

 

manage NPAs in spite of disturbances leading to uncertainty at the market place. 

What measures have led to reduction in NPAs in case of those banks where 

agricultural sector loans are smooth and easy to navigate from banks to farmers 

and farmers to banks?The present study analyses the efficacy of banks in 

managing NPAs by banks and by sectors. The results of the study shows that there 

is significant change in the NPAs in agriculture sector, priority sector and non-

priority sector banks with reference to types of banks thus weakening the quality 

of lending. Further, the results also confirm that there is a significant impact of 

amount outstanding in the agriculture sector and consequently of NPAs of the 

banks. Pivot lending idea to the groups of industry has been recommended by 

drawing lending procedures. 

 

 
Key words: Agricultural credit, Non-Performing Assets, Bank group, Management of 

NPAs. 
 

 
 

 

 

I. Introduction 

No country can have a strong economy without a sound and effective banking 

system.The banking sector in India is playing a seminal role in overall 

development of the economy. Banks provide financial assistance to all the sectors 

of the economy. The major portion of financial assistance of the banks is allotted 

not only to the industrial sector but also to the agriculture and household sectors. 

The banks are deliveringcredit for economic activities and operations. The 

banking sector in India is regulated by the Central Bank (RBI) that ensures the 

monetary stability in the economy. 

Of all the functions of a commercial banks, lending is one of the most important 

functions of banks in India. The larger portion of the banks total assets comprises 

of advance. These advances / credit form the backbone of the bank’s operation 

structure in India. Having said that, the strength of a bank is primarily judged by 

the ‘soundness’ of its advances. An important factor which inspires the confidence 

of the depositors and prospective customers is a wise and prudent policy decision 

taken by the banks with regard to advances/ credit. Asset quality is one of the most 

critical and important factors in determining the overall financial condition of a 

bank which is mainly concerned with loan portfolio and administration of the 



 
 

 

same. 

The problem of stressed assets or non-performing assets (NPAs) is, of late, a worry 

factor for India’s banking sector. Since the reforms of 1991, deteriorating asset 

quality of the banking sector has emerged as a serious concern to the Government, 

RBI and Commercial Banks, with the Gross Non- Performing Assets (NPA) of 

banks registering a sharp increase. It was observed that year –on-year (Y- O-Y) 

growth of NPAs had been more than the growth in credit. 

Amongst many reasons attributed to the rising NPAs, two internal factors require 

special mention. One is compromising on quality of credit appraisal and poor 

follow up past sanction; the second reason, acute shortage of adequately trained 

and skilled staff willing to handle the credit business. The fear of staff 

accountability deters staff from working in the credit department. The immense 

pressure of achieving targets many a time leads to compromising on quality 

appraisal of credit proposals (V.K Arora- 2015).Thus a study is essential to 

examine as to how the banks are aiming to manage growing NPAs since last one & 

half decades. 

II. Theoretical Background 

Non-Performing Assets 

Non-performing assets (NPAs) refers to those assets that ceases to generate income 

for banks. It is an asset that has a mirage value! It is credit facility (loan) in respect 

of which the interest and / or instalment of principal has remained due for a 

specified period of time. In other words, loans that do not meet their stated 

principal and interest repayments. According to Reserve Bank of India, an asset, 



 
 

 

 

 

 

 

GROWTH AND DEVELOPMENT OF RETAIL SECTOR IN INDIA- A 

STUDY 

G.Srinivas*& Prof.P.Purushotham Rao** 

The word 'Retail' has been derived from the French word 'retailer' which means 'to cut 

a piece off' or 'to break bulk'. Retailing can be defined as procurement of varied 

products in large quantities from various sources/manufacturers and their sale in small 

lots, for direct consumption to the purchaser.The Indian retail industry has emerged as 

one of the most dynamic and fast-growing industries due to the entry of several new 

players in the recent times along with rising income levels, growing aspirations, 

favourable demographics and easy credit availability. The retail sector contributes 

about 10% of the country‘s gross domestic product (GDP) and around 8% of the 

employment and is valued at USD 900 billion as of 2019. The present paper focuses on 

growth trends of retails business sales in India during theten years period from 2010-

2019. And evaluate the share of organized sector among the total sales of retail sector in 

India and also know the major players in retail sector and size of grocery retailer. In the 

present study data has mostly from secondary source from various books, trade 

journals, government publications, newspapers etc. and research is descriptive in 

nature. Data presented in the form of tables and analyzed in form of percent trends and 

chart. It is concluded that the retail market size grew from USD 425 billion in 2010 to 

about USD 900 billion as of 2019 and projected value is USD 1075 billion in 2020. The 

retail in India is largely unorganized and predominantly consists of small, independent, 

and owner managed shops. In India, organised and unorganised retailing will exist and 

survive together. But the market share of organised sector in India, it is slowly 

increasing from 5 percent to 13 percent during the ten year period. 

 
Key words: Retailing, Organized, Unorganised, Growth & Development etc 



 
 

 

*Assistant Professor of Commerce, Govt.Degree College, Narsampet, Telangana.Research Scholar OU 

**Professor of Commerce (Retired), UCC&BM, Osmania University, Hyderabad-Telangana 

 

 
 

INTRODUCTION 

 

The Indian retail industry has emerged as one of the most dynamic and fast-growing 

industries due to the entry of several new players in the recent times along with rising 

income levels, growing aspirations, favourable demographics and easy credit 

availability.The retail sector contributes about 10% of the country‘s Gross 

DomesticProduct (GDP) and around 8% of the employmentand is valued at USD 900 

billion as of 2019. Globally, India is thefourth- largest global destination in the retail 

space after USA, China andJapan. Currently, the Indian retail market continues to be 

dominated bythe unorganised retail (mom-and-pop stores and traditional kiranastores) 

accounting for about 88% of the total retail market whileorganised retail market is 

valued at about USD 95 billion accounting for only 12% in 2019. E-tail sales were at 

about USD 24 billion, accountingfor about 25% of the organised market or 3% of the 

total retail market in India in 2019. India's organised retail penetration is much 

lowercompared with other countries, such as the USA which has organisedretail sector 



 
 

 

penetration of about 85%.The industry has witnessed CAGR 
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Abstract:- „Customer is the King‟. Any business organization stands in the business 

world only the ultimate support of the customer. Customer is generally also known as 

consumer, but there is a clear difference between consumer and customer. Every 

business organization can be continuing its business by understanding the Consumer 

Behaviour otherwise it will be out of the business world. Consumer behaviour regarding 

his buying behaviour can be influenced by number of factors such as social factors, 

psychological factors, cultural factors, personal factors and economical factors. 

This paper covers the concept of consumer behaviour as well as influencing factors of 

consumer buying behaviour. 

Key words:- psychological, social, cultural, economical factors, consumer behaviour. 

Introduction:- 

The nature of the nature is occurring the change in the nature. The consumers are 

changing their priorities according to the changing scenario of Business world. In the 

ancient period people satisfied their needs with the help of Barter System. After a while 

the problems of Barter System come out. Then the Exchange system, afterwards 

currency system started to fulfill the exchange process among the people. The high 

production took place due to the Industrial Revolution. The high production posed the 

question to the producers how to sell the goods to the ultimate consumers. Then there 

was need and necessity aroused to the producer as well as to the middlemen to 

understand about the consumer and his buying behaviour. 

Consumer, who consumes the products or uses the services. consumer is a broad term.  

Consumer may be ultimate consumer or buying goods for house hold consumption. 

Consumer buy the goods for the purpose of consumption not for the purpose of resale. 

Consumers may use economic goods or services and they may use free services also. 

Customer, who purchases goods or uses services from a particular store, shop, company 

etc.. The word customer is derived from “Custom” meaning “ habit 

decision, post- purchase evaluation-outcome and cognitive dissonance. 
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Abstract 
 
"A teacher is a compass that activates the magnets of curiosity, knowledge and wisdom in 

the pupils" - Ever Garrison. 

 
The classrooms are the builders of the nation. Classroom business is done in the form of 

teaching and learning. When the teaching is most appropriate, innovative, creative then 

the learning takes place to inculcate the values, knowledge and wisdom in the minds of the 

students. The teacher should acquaint with the content and teaching pedagogy. The 

methods of teaching and using the teaching-learning material to transact the content. The 

teacher should be able to act as a manager, guide, philosopher, researcher, organizer. In 

the digital era, traditional classrooms structure is shifted from backboard to smartboard. 

Chalk and talk method to the PowerPoint presentation. Delivering the content in the 

lecture method shifted to demonstration and participative learning by using digital 

equipment. This is a great challenge facing by the today teachers. This paper explains the 

role and challenges of a teacher in the digital era. 

Keywords: Digital Era, teaching pedagogy, lecture method, participative learning 

 

Introduction 
 
"Education is the manifestation of perfection already existed in man" – Swami 

Vivekananda. 

 
The UNESCO International commission on education for the 21st century has identified 

four pillars of learning. Those are learning to know, learning to do, learning to be, 

learning to live together. This can be achieved with the help of teachers. The word 'teach' 



 
 

 

derived from the Anglo Saxon word 'teacon' which means "to impart, "to instruct", "to 

make aware of "and to train. A teacher is a person who has enough knowledge in any field 

and conveys this knowledge to the student. The teacher is a role model for the students. 

He plays different roles such as mentor, facilitator, leader, motivator, organizer. 

 

 
Objectives 
 

 To understand the role of the Teacher. 

 To have an idea on the challenges of the Teacher in the Digital Era. 

 

Methodology 
 
This paper is prepared based on the secondary data. The data collected from different 

sources like books, magazines, periodicals, research articles, internet. 
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ABSTRACT 

Government of India announced The Digital India programme. At this time all the sectors of India have been affecting by usage of advanced 

technological devel- opments in their sectors. One of the sectors is Marketing. There is conventional wholesale and retail business. In the changing scenario 

of technology, new marketing concepts or new business models started. Rapid development of technology introduced new type of shopping known as 

Online shopping. There are number of online sites like Amazon, Flipkart, Snapdeal, Mynthra etc., are rendering their services to their customers. This 

paper is prepared on the basis of secondary data This paper describes the merits, drawbacks of online shopping and the growth of online retailing 

in India. 

 

KEYWORDS 

digital India, online retailing. 
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INTRODUCTION 

nline shopping concept was invented in 1979 by Michael Aldrich. 

Online shopping is a form of electronic commerce which allows consumers to directly 

buy goods or services from a seller over the internet using a web browser. Consumers 

find a product of interest by visiting the website of the retailer directly or by searching 

among alternative vendors using a shopping 

search engine, which displays the same product’s availability and pricing at different e-

retailers. As of 2016, customers can shop online using a range of different computers and 

devices, including desktop computers, laptops, tablets computers and Smartphone. 

Online shopping is of two types. Business to Business (B2B) and Business to Customers(B2C). In 

online shopping the product brand, features, size, colour, guarantee or warranty, price and 

other particulars of the product should be mentioned by the online service provider with 

pictures, images, and description of the product. The buyer can pay the amount for his 

worth of buying of merchandise either cash or by using debit or credit card or through Net 

banking. 

Today online sites are also providing service to return the goods, if they do not satisfy 

with the already mentioned features of the product. 
 



 
 

 

REVIEW OF LITERATURE 

JYOTI ARORA (2013):- The author opined that there are number of factors are responsible 

for growth of online retailing in India. They are Emergence of nuclear family in modern era, 

Increased use of Net banking, Mobile Governance, rising trend of Cyber cities, best price with 

better bargain, Internet shopping portal for e- Retailing, E –Retailing attraction for Non 

Resident Indian’s, Latest trend of Social Networking, Emerging Rural India, Mechanism of 

Product Comparison, Govern- ment-Online Initiatives. The author suggested that the 

online portals update website contents to reach the customers’ expectations. 

JAYAKRISHNA S. (2015):- The author covered the reasons for increase in online retailing in 

India such as increase in the number of internet users and online buyers, smart phone 

revolution and Mobile Internet, Increase in transaction by debit cards, Credit cards, Net and 

mobile banking, rising disposable income and Rapid Urbanization and challenges are 

Logistics, poor internet speed, customer trust and loyalty, overcoming touch and feel mental 

barrier of Indian customers, Cash on Delivery and Returns Management and complex tax 

system. The author concluded that there is a steady growth in Indian Retailing. The online 

retailing contribution will be significant. The author suggested that improve the physical 

infrastructure for online shopping in India. 

AISHWARYA GOYAL (2015):- The author in her study focused on SWOT analysis of Online 

Shopping. Retail e-commerce sales in India in 2013 was $3.59 billion grew to $5.30 billion in 

2014. The author concluded that the large scale global investment, entry of global competitors 

will enter the e-commerce market. India is one of the growing e- commerce market. 

PRITAM P.KOTHARI, SHIVA GANGA S.MAINDARGI (2016): - The authors concluded in 

their article, the telecommunication revolution increased the online shop- ping. The shipping 

charges are very high, less awareness on online shopping. They made suggestions to the 

companies reduce the shipping charges and design the programmes for making awareness 

among the customers towards online shopping. 

ABHISHEK CHILKA, SANDEEP CHOWHAN (2018):- The authors mentioned in their study, 

the online purchases of males in India is three times more than females. Attractive offers, cash 

on delivery method are some of the reasons for increasing online shopping. Quality, lack of 

security and additional charges are the existing problems in online shopping. 

SHRESHTHA SAROJ (2018):- The author concluded that the growth of online retailing is to 

be very fast due to increase in middle age group people, increase in users of smart phones, 

convenience, discounts, choice are also responsible for the growth of online retailing. 
 

NEED AND IMPORTANCE OF THE STUDY 

The share of Retailing in the National Income is increasing. The retailing consists of conventional 

unorganized, organised and modern online retailing. The organised retailing is growing from 

two decades rapidly. The share of online retailing is growing from decade. The penetration of 

usage of mobile phones, internet has been increasing. The study of growth of online retailing 

give us understanding about the growth and expected growth of online retailing in India. 
 

RESEARCH METHODOLOGY 

This article is prepared on the basis of secondary date. The secondary data collected thr 
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